
Opinions and Outbursts

What kind of music do you prefer? Hmmmmmm….PUNK!

How long have you been at KSLU? This is mein third semes-
ter.

What are your basic responsibilities? I am the head of the Mobile DJ Team.

What’s the biggest challenge about your position? Making sure that someone is available for 
each event.

What’s most fun? Getting paid to listen to music…basically  the whole job.

Guilty Pleasure?   Madonna - Immaculate Collection

Last CD bought? I got  Most Precious Blood’s new album, The Tossers’ new album, and The 
(International) Noise Conspiracy’s new album all at the same time.

Favorite concert? Wow. I’ve been to hundreds.  Gwar was pretty neat.

Favorite Cereal? KIX…but all cereal kicks it!                   

What kind of music do you prefer? I mainly listen to 
indie, emo, and post-hardcore, but I have recently 
gotten into hardcore and metal-core.  P.S.-I don’t  like 
listing genres.

How long have you been at KSLU? Ever since KSLU 
moved to the BSC, which was my sophomore year.

What are your basic responsibilities? Encouraging 
DJs to make fliers and intros for their shows, and trying to promote 
the station as much as possible.

What’s the biggest challenge about your position? Trying to find 
new ways to get kids to listen to KSLU.

What’s most fun?  Hanging out with the cool KSLU staff.

Guilty pleasure?  The list is long but I am most embarrassed about 
liking Michelle Branch.

Last CD bought?  Thrice’s new cd, Vheissu

Favorite concert?  The Get Up Kids final show in KC this summer 
was awesome.

Favorite cereal? Frosted Mini-Wheats
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Show Name: In  Yo Face Punk!
Show Time:  Monday 7pm-9pm

Eric Poulton
Promotions Director/DJ

Show Name: Skips on the Record
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Selling 
Out to TV: 

Fast Fame 
or Career 
Suicide?
 With each approaching crick 
and creak of the Metro rails I knew I was that 
much closer to freedom,  life,  and everything 
rock and roll embodied to me at the time. In 
retrospect, I realize it  was not as if I was head-
ing off to the mosh pits of a Metallica concert. 
However, at  the ripe young age of 14 if it  meant 
getting out of my town and away from my par-
ents, even going to see the Brady  Bunch Re-
union concert  would have been a thrill. So there 
I was on the Red line clutching the bar for dear 
life as one undeniably  catchy line circled 
through my mind “Living on the run, diving in 
the sun, looking out  for number one, California 
here we come right back where we started 
from, California, California, hey  o Calllllllll”.
 Yes, my first  real concert was California’s own 
Phantom Planet. I have absolutely no shame in 
saying that  I had their album playing on repeat 
for nearly  a month straight. This was of course 
before their single “California” was picked up 
by  the wildly  popular TV series “The OC” to be 
used as the opening theme song.  At first, it was 
fun hearing a song I knew and liked playing on 
the TV. Each time an “OC” commercial aired I 
found myself involuntarily  singing along, con-
tinuing the tune well after the ad finished.  
 But then television did something I never 
dreamt possible; it  killed Phantom Planet for 
me. It got to the point where it was almost im-
possible to go ten minutes without hearing 
some clip of the song. Whether it was on the 
show intro, in the commercials, in friends’ cars, 
and not to mention the massive radio play  it 
was getting “California” was everywhere. I 
began to cringe when I heard the first chord.  It 
was sad day  when, for the necessity  of my  san-

ity, I removed their album The Guest from ro-
tation.
 Overexposure certainly did not help  Phantom 
Planet’s success in the long run, and it appears 
to be a common occurrence among bands 
whose songs are optioned for TV that their 
popularity  fizzles out after a short  burst of in-
terest.  Take Gavin DeGraw for example. His 
song “I Don’t Want to Be” was used as the 
theme for the WB’s melodrama hit “One Tree 
Hill”. Like “California” it  was soon being 
played everywhere, and then listeners gradually 
began to lose interest.
 As this trend continues to grow, more and more 
bands are being sucked into Hollywood’s vor-
tex of fame. Shows such as “Veronica Mars,” 
“House,” “Gilmore Girls,” “The Hills,” “La-
guna Beach,” and many other MTV shows are 
no longer writing original themes but are in-
stead opting to use songs by  established artists 
and bands. So in the end, using a song for the 
theme of a popular TV show can help  a band’s 
success at first, but  may ultimately lead to their 
demise.
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